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· You just watched a lot of commercials yesterday. Supposedly the best of the best. Commercials worth $4,000,000 a minute. Unreal, huh? The power of commercials is pretty amazing. 

· So, obviously, the goal is to be persuasive!
· You need to sell something or persuade us to believe something (appropriate)
· Your commercial needs to be at least 2 minutes long – no more than 2 minutes 30 seconds. 

· You will need to write up some sort of script before you can start practicing – you can’t just jump straight to filming. I need to see your plan!
· I also need to approve your idea

· The commercial will be recorded, edited, etc. – all up to you.

· You will need to decide and be creative as to what other preparation you need to do for an effective commercial 
· We will be posting these on the school website for people to vote for their favorite one! A fun prize might even be involved! 

· Keep in mind the audience in which you are selling the product to
· Age, gender, interests, etc…

· Figure out the best reasons for the superiority of your product and then focus on that 
· Ex: quality, usefulness, beauty, style, durability, price, popularity, etc…

· Possibly compare your product to its competition
· Add humor where  and if appropriate 
· Maybe demonstrate your product. “Seeing is believing.”
· Maybe have someone try it – like those cheesy commercials that nobody believes
· Appeal to the emotions

·  Make your audience believe that your product concerns them personally
· Show and have an air of confidence about you
· Keep in mind movement and gestures – smile.
· not too much, not too little
· If you are selling something, mention the name of the product often in your commercial
· Be sure your audience knows the basic information about your product – costs, where to find it, why they need it, etc…

